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ABSTRACT

This research aims to study behavior, influence and the effects of exposure to
advertisement of youth in new media and to study knowledge in consumer’s rights
toward the level of advertising literacy of youth in Nakhon Si Thammarat province.
The researcher used mixed method of quantitative and qualitative research. The
instrument of quantitative research is questionnaires collecting from youth population
in Nakhon Si Thammarat province in number of 428 people and the instrument of

qualitative research is focus group.

The results showed that most samples have advertisement exposure in new
media : Facebook. The equipment for achieving advertisement is smart phone. The
selected samples achieve advertisement through Facebook Line and YouTube the
place that the majority of samples achieve advertisement is their house period of
exposure is 20.01  22.00 pm. before bedtime and they choose to watch advertisement
is about fashion. For the average of individual factors that influences advertisement
exposure is in hight level and the average of advertisement format is in high level
The effects of advertisement exposure in new media found advertisement has been
contributed to the entertainment and knowledge in consumer rights toward

advertising literacy of youth is in high level.
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